
 

 

He kura te tangata 
 

Role Description: Dec 2017 

 

Position title MacDiarmid Institute Commercialisation Manager 

Primary work unit Person Dependant / MacDiarmid Institute (SCPS) – in one of the seven 
partner organisations 

Responsible to MacDiarmid Deputy Director (DD) for Commercialisation and Industry 
Engagement 

Responsible for No direct reports 

Position status Fixed term (31 Dec 2020); Full time  

Hours of work 37.5 hours per week  

Salary TBC; Band 9 $80,240 to $113,520 per annum, dependant on experience 
and location 

 

Our vision Victoria University of Wellington will be a world-leading capital city 
university and one of the great global-civic universities. 

Our mission and 
purpose 

Victoria University of Wellington’s mission is to undertake excellent 
research, teaching and public engagement in the service of local, 
national, regional and global communities. 

Our values Victoria University of Wellington’s core ethical values are respect, 
responsibility, fairness, integrity and empathy. These values are 
manifested in our commitment to civic engagement, sustainability, 
inclusivity, equity, diversity and openness.  We prize intellectual rigour 
and independence, academic freedom, critical enquiry and excellence. 

Victoria – our university 

Victoria University of Wellington is New Zealand’s globally-minded capital city university, focused 
on engaging with Wellington, New Zealand and the Asia-Pacific region and connecting with the 
world. Victoria values the expertise of its professional staff in supporting and enabling teaching, 
research and engagement activities. 

Victoria is a progressive university with ambitious strategic goals and a commitment to having a 
professional workforce that reflects the diversity of its community. Professional staff engage with 
academic staff, students, parents, Government, iwi, community groups and many other external 
stakeholders. All professional staff are expected to uphold the reputation of Victoria through the 
way they undertake their work. 

Victoria is committed to the Treaty of Waitangi. “Mai i te iho ki te pae” is the Māori Strategic 
Outcomes Framework which is linked to Victoria’s Strategic Plan.  

Mā te rautaki tātou e koke whakamua  
(via the strategy we strive to move forward together)     
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For further information about Victoria go to www.victoria.ac.nz and Welcome to Victoria.  

 
Position purpose 
 
To provide support to MacDiarmid Institiute (MI) researchers across all partner institutions in all 
aspects of commerailisation.  
 
To engage with Māori entrepreneurial space and people where appropriate.   
 

 
Position location 
 
The MacDiarmid Institute for Advanced Materials and Nanotechnology is a Centre of Research 
Excellence (CoRE) and comprises staff, researchers and students across a total of seven partner 
organisations: Victoria University of Wellington, University of Auckland, Massey University, University 
of Canterbury, University of Otago, GNS Science, and Callaghan Innovation. 
 
The MacDiarmid Institute Commercialisation Manager may be located in any one of the MI partner 
organisations (which includes VUW).  
 

 
Strategic context 
 
The MacDiarmid Institute has a strategic/operational plan which is aligned to Victoria’s Strategic Plan. 
The MacDiarmid Institute Commercialisation Manager will help the MacDiarmid Institute achieve its 
goals by providing support to all our Investigators/Researchers and Students in all aspects of 
commercialisation, including engagement with Māori (where appropriate).  
 
 

 
Key responsibilities  
 

Interface / industry 

 Working constructively and collaboratively with the partner organisations commercialisation 
and entrepreneurial ecosystems and to ensure connectivity and share of voice within these 

 Establish and maintain both MI’s profile and relevant contacts with groups external to MI 
(government, commercialisation bodies, industry partners) and be a day-to-day point of contact 
for them with MI, co-ordinated with DD to reduce liaison load for DD 

 Actively seek industry partners for Interface, including cold-calling where necessary 
 Organise and attend meetings relevant to Interface, with DD 
 Organise logistics for Interface-based research efforts, with DD 
 Lead logistical organisation of Interface event in Tech Week, with MI communications staff 
 Proactively use Interface contacts to promote ongoing activities (Callaghan grants, MBIE 

proposals, testimonials, etc.) 
 Assist technology companies to prepare Callaghan Innovation career grants (paid internships) 

for our graduates 
 Regularly review industry trends and relevant research needs and MI’s capability to respond 
 Work with industry partners to provide regular opportunities for engagement and dialogue with 

investigators (e.g., Zoom meetings, Interface dinner in Auckland, Interface lunch in WLG) 
Outcome: a strong set of industry relationships, leading to good engagement with MI investigators 

and researcers. 

  

http://www.victoria.ac.nz/
http://www.victoria.ac.nz/about/careers/employment-information


 

 

 

3 

 

Start-up 

 With DD, develop (or maintain, where it already exists) a pipeline of investigators and projects 
that might be suitable for start-ups 

 Establish and maintain both MI’s profile and relevant contacts in this space (investor bodies, 
tech transfer offices) 

 Proactively assist administrative and logistical development of start-ups 
 Liaise with angel groups around NZ, and help those researchers with investor-ready projects or 

companies to become pitch-ready to presents at angel group events 
Outcome: a number of research-led projects being pitched to investors, a number of start-ups spun out 

of MI. 

Training 

 With Institute staff, compile and curate databases of students and alumni suitable for 
commercialisation courses, investigators suitable for GetFunded, etc. 

 Promotion of these schemes and identification of suitable people. 
 Support Investigators in acquisition of skills needed to interact productively with business sector 
 Arrange for inspiring and successful entrepreneurs to present to our students and postdocs at 

the annual symposium (similar to the Growing Entrepreneurs workshop in Auckland, Nov 2016). 
 Work with MESA (MacDiarmid Emerging Scientists Association) to develop commercialisation 

and industry training opportunities for PhD students. 
 Assist students to secure industry internships 

Outcomes: A significant proportion of our students and researchers receiving appropriate training. 

 

General 

 Attend MacDiarmid events (incl. cluster meetings) to maintain relationships, scope 
opportunities, report on developments 

 In their activities, pay due attention to (i) equity, esp. opportunities/support for younger 
researchers, and (ii) Vision Matauranga; noting that the Interface plan for 2018 will involve 
extensive engagement with Māori businesses, which we hope to make semi-permanent. 

 With DD, develop new initiatives and execute associated tasks, for example, 
- with Institute staff, compile and curate database of MI researchers working with industry 

partners (for contacts and reporting); 
- conduct feasibility and logistical study into possibilities for soliciting philanthropic and 

similar donations. 
 Chair the Institute’s commercialisation sub-committee, which offers small grants for 

commercialisation-related opportunities. 
Outcome: A well-facilititated commercialisation activity, with excellent day-to-day operation and a 
good vision for future possiblities. 
 

Reporting 

 Weekly planning meeting with DD (with Director and Board Chair attending as appropriate) 
 Report to the Board and Sci Exec for their meetings 
 Brief monthly reports for the Institute newsletter to keep investigators informed on what is 

happening in the commercialisation space (coordinated with DD to prevent duplication) 
 Contribution to annual report and other reports about the impact of MI commercialisation and 

industry engagement. 
Outcome: Good communications across MI so that all involved, internally and externally, are aware of 
commercialization efforts and opportunities. 
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Key relationships 
 
The MacDiarmid Institute Commercialisation Manager will develop and maintain excellent working 
relationships with staff in the MacDiarmid Institute and their partner organisations. The MacDiarmid 
Institute Commercialisation Manager will also work with other staff (both within VUW and external to 
VUW) as required to perform effectively in the position. They will also work closely with Industry and 
Government Agencies as required.  
 
 

 
 

Competencies 

 

Competency Demonstrated by 

Client focus Understands and believes in the importance of client service; listens to 
and understands the needs of internal and external clients; displays 
professional, courteous and empathetic approach; considers equity and 
diversity issues in interactions; meets and exceeds client needs to ensure 
satisfaction 

Self-management Effectively plans and organises work to achieve desired outcomes; 
proactive, remains focused, takes action to overcome obstacles and 
follows through to completion 

Integrity Is fair, open, honest and consistent in behaviour and can be relied upon; 
is receptive to Māori, Pasifika and multicultural issues; generates 
confidence in others through professional and ethical behaviour 

Innovation Questions the way things are done; encourages the discussion, free 
debate and generation of creative ideas and solutions; learns from past 
mistakes; generates new and creative ideas to improve the status quo 

Communication Clearly and concisely communicates with a wide range of people in all 
situations, both orally and in writing; effectively listens; understands 
cultural differences in regard to communication 

Relationship building Builds and maintains positive and productive working relationships and 
networks; consults widely; is sensitive towards different peoples and 
cultures 

Strategic thinking Understands the big picture and is forward thinking; seeks and accepts 
challenges and opportunities; develops and communicates a clear, 
inspiring and relevant direction 

Persuading and 
influencing 

Gains the co-operation of others by seeking their points of view; 
understands differing views and identifies points of agreement; negotiates 
solutions to meet the objectives of all parties where possible; confidently 
advocates a preferred approach 
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Selection criteria – essential 
 

 Experience working with the hi-tech business sector 
 Experience working with the tertiary education system in New Zealand, including 

postgraduate students 
 Strong networks in industry and science commercialisation 
 Excellent interpersonal and communication skills 
 Demonstrable project management skills 
 

 

 
Selection criteria – desirable 
 

 Experience of engagement with Centres of Research Excellence 
 Experience of engagement with university technology transfer offices and other translation 

agencies 
 Event management experience 
 PhD in a relevant subject area 

 

 

 
Delegations  
 
Financial Delegated Authority – None 
 
 


